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ВИСШЕ УЧИЛИЩЕ ПО ТЕЛЕКОМУНИКАЦИИ И ПОЩИ



Faculty: TELECOMMUNICATION AND MANAGEMENT 
Department: MANGMENT IN COMMUNICATIONS 
Professional Field: 37. ADMINISTRATION AND MANAGEMENT 
Specialty: MANAGMENT IN TELECOMMUNICATION AND POSTS 
Educational-qualification degree: BACHELOR
LEARNING COURSE DESCRIPTION

1. Course title: PUBLIC RELATIONS IN COMMUNICATIONS 
[bookmark: _GoBack]2. Course code: B.44.050.3
3. Type of the course: Facultative
4. Level: Bachelor 
5. Year of study: Third
6. Semester: Fifth
7. Number of credits: 3
8. Name of the lecturer: Assoc. Prof. Liubov Pavlovna Ilieva, PhD 
9. Course learning outcomes:
The aim of the course is to provide students with a systematic basic knowledge in the field of public relations in communications. Students who have completed their training in the course must acquire:
Basic knowledge for PR as a modern communication, classification of PR types, knowledge of the main stages (phases) for the practical realization of PR programs.
Practical skills to implement public relations in communications.
Competencies: Upon completion of the course, students must have mastered the mechanisms and technology of applying public relations in communications
10. Teachingmethods:
The teaching method is in lecture and discussion form, according to the specifics of the subject matter. The emphasis is on the practical skills in PR.
11. Prerequisites: 
Students should have a thorough knowledge of the Fundamentals of digital entrepreneurship, Fundamentals of economics, Entrepreneurial and leadership digital competencies, Fundamentals of management.
Courses in the discipline are Organization behavior.
12. Course contents:
The course deals with topics related to the essence of communication, the elements of the communication process, effectiveness and destructiveness of communication, PR features as modern communication, classification of PR types, basic phases of the PR implementation, PR and areas the functioning of the media, the PR and its role in the field of integrated marketing.
13. Bibliography
Basic literature:
1. Бакърджиева, М. Бизнес комуникации и връзки с обществеността. АИ „Ценов“, 2015.
1. Стоянов, И. Бизнес комуникации и връзки с обществеността. „Авангард Прима“, 2016. 
1. Kelleher, T. Public Relations. Oxford University Press, 2017. 
1. Page, J, Parnell, L. Introductions to Strategic Public Relations. Sage, 2018. 
Additional literature:
1. Guth, D., Marsch, C. Public Relations. Pearson, 2016. 
1. John III, B., et al. Cases in Public Relations Strategy, Sage, 2018. 
1. Stacks, J. Primer in Public relations Strategy. The Guilford Press, 2016
1. Илиева, Л. Делова и всекидневна комуникация, лекции и упражнения, на електронна платформа на ВУТП, 2014
14. Assessment methods and criteria:
The course assessment is the ongoing control. The student's individual and team work is taken into account during the semester.. 
1.Requirements for the assessment of the six-point system
The course grade is formed by a point system, the maximum number of points students can receive is 100 (see Table 1). The grade is the result of  one practical assignment, developed in a team as the input of every student is evaluated.



		
							                     Table 1.
	Number of points
	Assessment According to the 6-point
Scale System

	0 – 20
	Fail 2 (F)

	20 – 39
	Fail 2 (FX)

	40 – 49
	Satisfactory 3.00 (E)

	50 – 59
	Satisfactory 3.00 (D)

	60 – 69
	Good 4.00 (C)

	70 – 84
	Very good 5.00 (B)

	85 – 100
	Excellent 6.00 (A)



15. Language of instruction: Bulgarian
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