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ВИСШЕ УЧИЛИЩЕ ПО ТЕЛЕКОМУНИКАЦИИ И ПОЩИ



Faculty: FACULTY OF TELECOMMUNICATIONS AND MANAGEMENT
Department: MANAGEMENT IN COMMUNICATIONS
Professional Field: 3.7. ADMINISTRATION AND MANAGEMENT
Specialty: MANAGEMENT AND INFORMATION TECHNOLOGY IN TELECOMMUNICATIONS AND POST
Educational-qualification degree: PROFESSIONAL BACHELOR
LEARNING COURSE DESCRIPTION

1. Course title: CORPORATE SOCIAL RESPONSIBILITY IN TELECOMMUNICATION COMPANIES 
[bookmark: _GoBack]2. Course code: P.13.054.2
3. Type of the course: Еlective
4. Level: Professional bachelor 
5. Year of study: Third
6. Semester: Sixth 
7. Number of credits: 3
8. Name of the lecturer: Assist. Prof. Gergana Slavcheva Dimcheva PhD 
9. Course learning outcomes:
The aim of the course is to provide students with a classified format of basic knowledge concerning the theory and methodology of social responsibilities in corporate world. The training covers the relationship between corporate social responsibility, social impact and social innovations, as well as the relation between corporate social responsibility and new business opportunities. That is of key importance for successful activity in this field. 
Students who have completed their coursework must acquire:
Basic knowledge of the content and significance of the concept of social responsibility 
Practical skills for distinguishing the different types of social responsibility, for planning and implementing the strategy for corporate social responsibility.
Competencies: After the successful completion of the course students should have acquired the fundamental methodological and practical aspects for planning, preparation and conducting a corporate social responsibility campaign.
10. Teaching methods:
The teaching method is in lecture and discussion form (during seminars), according to the specifics of the subject matter,  whereas multimedia is used during the classes.
11. Prerequisites: 
Students should have a thorough knowledge of the Fundamentals of management - Part I and II, Organisation and Management of Telecommunication Services, Organizational and digital leadership. 
Courses in the discipline are Disciplines included in the Curriculum of the Master's degree, specialties "Service Management" and "Smart Leadership".
12. Course contents:
The course deals with topical topics related to the initiatives that can bring shared value to both society and business. Students will learn how corporate social responsibility is realized in corporations, what are the critical elements of such an initiative and how it is reported and reflected.
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14. Assessment methods and criteria:
The mark obtained at the end of the course is achieved by continuous assessment in the form of two written tests during the semester. Student’s activity during the training process is also taken into consideration. Individual work as well as team work throughout the semester are rendered into account.
1.Requirements for the assessment of the six-point system
The course grade is calculated on the basis of a point system in which the maximum points a student can obtain are 100 (40 points for each of the tests and 20 points for the student’s class performance). The final grade for each test is obtained according to the points acquired, as follows (Table 1):							
							Table 1.
	Number of points
	Assessment according to the 6-point Scale System

	0 – 10
	Fail 2 (F / FX)

	11 – 20
	Satisfactory 3.00 (E / D)

	21 – 25
	Good 4.00 (C)

	26 – 30
	Very good 5.00 (B)

	31 – 40
	Excellent 6.00 (A)


  
2. Formation of the final mark
      The calculation of the continuous assessment during the training course is comprised in accordance with the points obtained during it and their compliance with the six-point scale shown in Table 2.
													Table 2.
	Number of points
	Assessment according to the 6-point Scale System

	0 – 20
	Fail 2 (F)

	20 – 39
	Fail 2 (FX)

	40 – 49
	Satisfactory 3.00 (E)

	50 – 59
	Satisfactory 3.00 (D)

	60 – 69
	Good 4.00 (C)

	70 – 84
	Very Good 5,00 (B)

	85 – 100
	Excellent 6,00 (A)



15. Language of instruction: Bulgarian
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